POWER THE DIGITAL
INSURANCE EVOLUTION
WITH DATA

DISRUPTION IN THE INDUSTRY

The Insurance Industry is rapidly evolving.

‘O As customers demand seamless experiences
with less friction, organizations are looking to
capitalize on data through artificial intelligence
and machine learning to reduce costs and
transform claims management, underwriting,
customer service, and fraud detection.

“True technological “disruption” (i.e.,
innovation) almost.never begins with a
single invention; rather, it begins when
a community emerges to supportit.”!

Consumers Seek Insurers With Digital Capabilities
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Insurers Must Accelerate Digital Strategies

“The pace of change wiill

accelerate as brokers,
O5% consumers, financial
intermediaries, insurers,
and suppliers become more
adept at using advanced
technologies to enhance
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APAC Life Insurance IT spend is the highest of all regions aligned
with its fast market growth

TOUCHLESS CLAIMS - A TELEMATICS STAND TO MAKE AN IMPACT
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UNLOCK INSIGHT WITH DATA
AND ANALYTICS

“...the fuel to drive an omnichannel,
integrated ecosystem, personalized
and contextual experience is data.""

Data As The Foundation For Insurance
User Experience

~ P LARGE INSURERS APPLICATION
PORTFOLIO PLANS FOR 2021"
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Small, Medium and Large
Insurers are placing

their greatest application
portfolio priorities on

Data management, Bl, DATA ANALYTICS/
: MANAGEMENT Al
and Analytics/Al AND BI

Delight Customers and Drive Results

ENHANCE CUSTOMER INNOVATING
EXPERIENCE, DRIVE GROWTH UNDERWRITING REAPS
AND PREVENT FRAUD RESULTS
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Submission of fully digital Growth in sales volume
claims reduced the over a two year period
average time to payment after launching a
by up to 5.5 days™ streamlined underwriting

program'

Using Big Data to Detect Fraud

The cost of non-health Higher fraud detection rates
insurance fraud when insurers implement a
Big Data platform™
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CLOUDERA IS TRANSFORMING
INSURANCE WITH DATA AND ANALYTICS

AT
of‘the top 15 insurance Tﬁr ‘ ﬁ;ﬁ‘:ﬁ:‘ CJ?

companies across the
globe run on Cloudera
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Cloudera Data Platform
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HYBRID CLOUD DATA LIFECYCLE SECURE & OPEN
GOVERNED

CDP is an enterprise data platform that manages and secures the data lifecycle
in any cloud or data center. A shared data experience (SDX) applies consistent
security and governance.

CUSTOMER SUCCESS

CZ Group, a Netherlands-based health

insurance institution with 3.8 million
)\([}{ policyholders, is driving best-in-class customer
service in health insurance through modern
analytics.

Learn more about CZ Group's
success with Cloudera.

o O o A multinational insurance company uses
P C X ) P Cloudera Data Platform to enable self-service
KDL data and compute provisioning. Teams

4 s gained the same user experience between on
' O '  premises and in the cloud enabling consistent
and secure experiences.

Read the Case Study
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